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After November 6: The Future in the USA by Jed Diamond
As I write this article, it is Friday, November 6, 2020, three days after election day. Some things are clearer now
and some things are yet to be known. Joe Biden has small, but significant, leads in a number of crucial states and
it seems likely he will be our next President. What is yet unknown is the final outcome and where we go from
here. Whatever, the final results, there will be a need for healing.
I am a marriage and family counselor, writer, and healer and for fifty years I have specialized in helping men live
fully, love deeply, and make a positive difference in the world. I have written sixteen books including, The
Warrior’s Journey Home: Healing Men, Healing the Planet, Surviving Male Menopause: A Guide for Women and Men,
and The Irritable Male Syndrome: Understanding the 4 Key Causes of Depression and Aggression.
There will be a great deal written about the 2020 election. Here, I’d like to share some ideas about masculinity
and the decisions we will be making over the next three months and three years about whether we will
support a kind of masculinity based on domination or one based on partnership.
In a recent article, “Masculinity in America: Biden, Trump, Partnership and Domination,” I quoted Jackson Katz,
Ph.D., an educator, author, and social theorist who is internationally renowned for his pioneering scholarship and
activism on issues of gender, race and violence. In his recent documentary, The Man Card: White Male Identity
Politics From Nixon to Trump,” he says, “Trump is a more caricatured version of masculinity—aggressive,
physically tough, physically strong, never back down.” We saw this type of masculinity played out in Donald
Trump’s response to the Coronavirus. He saw mask wearing as a show of weakness and refusing to wear one an
expression of manly strength. When he contracted the virus and got sick, he saw himself as easily triumphing
over the virus, saying it was no big deal, and the virus would soon disappear.
Katz describes a different kind of masculinity exemplified by Joe Biden:
“One of Biden’s political calling cards is an expression of empathy with voters, and unlike Trump, he is not afraid
to show vulnerability in public. He often tears up as he speaks of his son, Beau, who died in 2015. He talks of his
childhood stutter and how he worked to overcome it. He has spoken in the past of contemplating suicide after a
family tragedy. He refers to the grief he felt when his first wife and daughter died in a car crash.”
Biden also took the arrival of the virus seriously, took precautions, listened to the scientists, and saw
mask-wearing as a caring response to protect others from possible infection. These two expressions of
masculinity are related to two ways societies organize themselves - one based on domination, the other on
partnership- a contrast that cultural historian and systems scientist Riane Eisler has been studying for more than
thirty years.
Eisler, who is the President of the Center for Partnership Studies, says, “Underlying the great surface diversity of
human culture are two basic models of society. The first, which I call the dominator model, is what is popularly
termed either patriarchy or matriarchy—the ranking of one half of humanity over the other. The second, in
which social relations are primarily based on the principle of linking rather than ranking, may best be described
as the partnership model. In this model—beginning with the most fundamental difference in our species,
between male and female—diversity is not equated with either inferiority or superiority.”
In her recent book with anthropologist, Douglas P. Fry, PhD, Nurturing Our Humanity: How Domination and Partnership Shape Our Brains, Lives, and Future, they demonstrate that for more than 99% of our two-million year human history, our ancestors lived with the following partnership practices:
•
•
•
•

Overall egalitarianism.
Equality, respect, and partnership between women and men.
Nonacceptance of violence, war, abuse, cruelty, and exploitation.
Ethics that support human caring and prosocial cooperation.

•

It was only in the last 6,000 years that humans settled in one place and began to dominate and exploit nature.
What we did to the natural world, we began to do to ourselves. What we did to ourselves, we began doing to
each other. As wounded, angry, and aggressive men began to dominate and exploit other men, they also began
to dominate and exploit women.
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The philosopher Martin Buber described two ways of treating ourselves and each other. There are I-It
relationships and I-thou relationships. In relation to nature, ourselves, and each other, I-It sees us as separate.
Others are to be used and exploited for our benefit. I-Thou sees us as involved in a sacred relationship of
communion. Others are to be respected and cherished. As Buber says, “Love is the responsibility of an I for a
Thou.” One of the decisions being made in this election is the kind of man we want to lead us in the next four
years. Will we pick a man who engages in partnership, I-Thou, practices or will we pick one who engages in
domination, I-It, practices? Although there is a tendency these days to divide the world into “the good guys” and
“the bad guys,” life is never that simple. If you are a Trump supporter, you may feel sure you are in the good-guy
group and see Biden and his supporters in the bad-guy group. If you are a Biden supporter you may feel sure you
are in the good-guy group and Trump and his supporters are in the bad-guy group.
The truth is we all have some domination and partnership qualities within us. We all have a little bit of Donald in
us and we all have a little bit of Joe. The question for all of us in the next three months and three years, is this:
Are we going to heal our wounded hearts and move towards partnership or more towards domination? The
choice each of us makes will determine our future. 2020 will forever be remembered as the election year when
two men with contrasting styles of masculinity offered America a choice of which leader would best represent
them. It will also be remembered as the year that under one man’s leadership the U.S. led the world in
Coronavirus cases, 9,932,885, and deaths, 241,098. (As of November 6, 2020).
This has been a year of crises. In reflecting on the election and pandemic, I’m reminded that the Chinese
character for “crisis,” which is pronounced “wei-ji” and consists of two characters: the Chinese character “wei,”
meaning “danger,” plus the Chinese character “ji,” meaning “crucial occasion, critical point, opportunity.” We
will continue to face the danger and opportunities as we move ahead with our lives. Over the next three months
and three years, regardless of who is in the White House, we must each commit ourselves to a new partnership
future, where we are kinder to ourselves, more caring towards those who voted differently than we voted, and
more understanding of those who were so discouraged they didn’t vote at all.
We need to commit ourselves
to healing the wounds between whites and people of color, between women and men, between yin and yang
within each one of us, and between humankind and the Earth and all its creatures, including viruses. Together we
have the challenge to create, in the words of my colleague Charles Eisenstein, “the more beautiful world our
hearts know is possible.”
Read full article here More information on Jed Diamond here
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The Story of Movember’s Founding
Movember is the leading charity changing the face of men’s health, focusing on mental health and suicide prevention, prostate cancer and testicular cancer.
Movember was established in 2003 by myself and my old friend Luke Slattery over a beer in a small bar in Fitzroy, Melbourne, Australia.
Our goal was simple: Disrupt the charity world.
Keep it fun, keep it simple, keep it about men and create a campaign
promoting the growth of the moustache among like-minded people and
celebrate men’s health. The moustache is our ribbon, our badge and a walking talking billboard that is the catalyst for conversation.
We knew straight away what we never wanted Movember to become, and
I could clearly see how this thing was meant to feel and look and act. From
that day onwards we honestly thought we could, not only get everyman
on the planet to grow a moustache during November, yet also get all men
to change the way they deal with their own health and spark conversations
along the way.
We designed the rules of Movember (which are still in place today) to grow a Mo and raise funds.
I designed the first Movember logo, keeping everything very basic, simple and not trying to over complicate it.
The internet was relatively new, and we were focused on making the most of this technology.
I sent around an email titled ‘Are you man enough to be my man?’ and found 30 guys willing to take up the
challenge.
Since then, Movember has continued to grow at an extraordinary pace. There are now official campaigns in 21
countries and together we’ve raised more than $1 billion Australian dollars to fund over 1,250 men’s health
programs globally.
We’ve taken on three key men’s health issues: mental health and suicide prevention, prostate cancer and testicular cancer. We’ve seen the growth of millions of moustaches, significant breakthroughs in scientific research, and
a fundamental shift in the conversation around men’s health.
Seventeen years later and the cause is more important than ever. The coronavirus pandemic has had a massive
impact on every aspect of our lives this year. No one knows when we will come out the other side of this crisis –
but what we do know is the men we serve need us more than ever.
Anyone with pre-existing mental health conditions will hurt, as well as guys whose lives have been turned upside
down by the social and economic fallout of the pandemic. Research we conducted earlier this year found nearly a
quarter of men globally said their mental health got worse in the first six weeks of the pandemic.
At the same time, research labs were closed for months and countless guys had their cancer treatment delayed,
the situation gets more and more complicated and the need for Movember and the men’s health movement
becomes ever so vital. We want to be able to reach as many men and boys to make sure they know how to keep
themselves mentally and physically well during these tough times, backed by their friends, family and
communities. It comes back to purpose and action.
With the support of millions of guys growing moustaches (Mo’s) and all the moustache lovers and supporters
from all over the world, we need to keep our foot on the gas, delivering innovative programs and initiatives to
help men live happier, healthier, longer lives. After the year we’ve had, separated from our families and our
friends, and the pressures life throws at us, Movember is a chance to let our hair down, have a bit of fun and celebrate men’s health and some epic moustaches. even the creepy little weird ones are important.
Every moustache grown starts important conversations, raises much-needed funds and they do save lives.
It’ll be the most important Mo you ever grow.
To sign up to participate or to make a donation, please visit movember.com
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Men are bearing the brunt of pandemic pain in Australia
says Labor MP Clare O’Neil
‘The point I am making is not that women are not suffering. Of course they are. My point is that everyone is
suffering Men are now the biggest economic victims of the coronavirus pandemic but their plight is being ignored due to false perceptions of male privilege”, -according to Labor spokes-woman Clare O’Neil. In a major
speech to the McKell Institute last week the Melbourne MP has called for the end of gender wars and say there
needs to be a recognition that male workers are suffering in greater numbers than women.
Ms O’Neil told the Labor-aligned think tank that evidence shows women are now returning to jobs in retail,
hospitality and other female-dominate sectors hardest hit by the initial COVID-19 lockdown, but 3.3 million lowerskilled male workers in the suburbs and -regions are bearing the longer-term structural pain of the pandemic. The
problem is made worse because public debate has become so centred on gender lines that the suffering of these
men is ignored or dismissed because of an ideological view that all men enjoy greater economic power. “It’s not
a competition -between the genders, especially when it comes to who is doing it tougher in a bloody awful recession,” “Women had it worse to begin with. Now it is men, and there is evidence that as the months
progress, we may see more of this.
“When women were clearly worst affected, it generated a very lively political conversation. And now that men
are more severely affected, it feels like a problem we are less comfortable talking about.” Ms O’Neil, a member
of the party’s Victorian Right faction and Labor’s innovation and technology spokeswoman, based her speech on
data that shows — as of September — that men are more likely to be unemployed than women. The Australian
Bureau of Statistics figures also show the rate of male unemployment rose faster than for women during the
pandemic, and that more men have left the workforce in the past year — an exit hastened by the virus. The rate
of male underemployment is also gaining on that suffered by women, who have historically far outstripped men
in working insufficient hours.
Separate forecasting by McKinsey shows projected job losses over the coming six months at their highest in
construction (88 per cent male workers), manufacturing (73 per cent male) and professional services (57 per cent
male). The analysis estimates that when JobKeeper and JobSeeker are withdrawn next year, just under half a
million jobs will be lost. More than 60 per cent of those jobs are held by men. In her speech, Ms O’Neil cites the
example of Qantas, which — despite receiving $800m in federal government assistance — has still cut 6000
workers and outsourced its entire 2500-strong ground crew, almost all of whom are male. Of the jobs lost and
under threat, Ms O’Neil says they are predominantly in the outer suburbs and -regions, and particularly acute in
places such as suburban Adelaide, the outer fringes of Melbourne, the NSW central coast and Coffs Harbour and
in Southeastern Queensland.
She said that none of these men are getting the attention they deserve because the narrative around male
privilege is focused on the economic power and success of wealthy, inner-city males. She warned that the plight
of these men is being ignored because of a narrative that focuses on men who are violent and misogynistic, and
that they risk drifting to the political extremes if they continue to be dismissed. “There’s a broader political
culture here that I worry isn’t leading to the kind of open discussion that we need to move forward,” Ms O’Neil
said. “We are clearly comfortable talking about issues that primarily affect women — and that’s brilliant, and
important. But I wonder if we feel the same freedom to give unapologetic focus to some of the issues I’ve
discussed. The public conversation — like so much of the political discussion today — feels to me very polarised.”

Labor MP Clare O’Neil

Source: David Penberthy
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ENGAGING MEN ONLINE

Training that’s made with men in mind
January 28 & 29
10.00 am - 1.00 pm
The ENGAGING MEN Male Health Promotion Training Course equips anyone who wants to work with men
with knowledge and skills to work more effectively with males, with the aim of improving their health,
wellbeing, and lives. No previous experience or knowledge is required - only a willingness to learn, explore
and grow.
The program combines evidence-based theory and practice with a focus on developing individual
awareness and interpersonal and group skills. ENGAGING MEN is based in a social determinants of health
model and is inclusive of our Aboriginal and Torres Strait Islander brothers’ health and wellbeing needs.
The program identifies barriers in health care and offers solutions to overcome these in a range of health
care settings. You will learn how to make your services and programs more men friendly.
Facilitated by Greg Millan one of Australia’s leading experts on men’s health promotion.

EARLY BIRD RATE $100 until December 1
Registration from December 2 is $150 for online training, training materials plus comprehensive bank of
men’s health kits and resources including a copy of my book “Men’s health and wellbeing: an a – z guide”.

Visit the website for Course Content and Registration Form

emale is Australia’s largest circulation free male health and wellbeing ebulletin. Produced by Greg Millan, Men ’s Health
Promotion Consultant. Distributed in Australia and internationally, subscription is by email request only. Reproduced material must
acknowledge issue number and original source author. Greg Millan retains all rights, title and interest in the content. © 2020
Contact Greg on 0417 772 390 E greg@menshealthservices.com.au W www.menshealthservices.com.au

Page 7

Male suicides hit record high in 2019 pre COVID
Male suicides hit record high in 2019
Suicide killed a record number of people in Australia in 2019 according to data released by the Australia Bureau of
Statistics on 23 October 2020.
The figures pre-date the outbreak of the COVID-19 pandemic.
The number of male suicides in 2019 rose to a record 2,502, up by more than 40% in the 10 years since 2009, when
1,749 men died by suicide.
Suicide now kills 9 people a day in Australia, with 7 being male and 2 being female (on average).
The number of Australians who took their own lives last year rose above 3,000 people for only the fourth time on
record. In total, 3,318 people killed themselves in 2019, with 75.4% (2,502) being male and 24.6% (816) being
female. The number of female deaths was the second highest on record, down from the previous high of 835
recorded in 2017.
Glen Poole, CEO of the Australian Men’s Health Forum (AMHF), said:
“Suicide killed more men in 2019 than at any time in our history. Closing the gap between male suicide and
female suicide would save nearly 1,700 lives a year. Yet most work to prevent suicide ignores the differences
between men and women and most suicide prevention funding supports services that are better at preventing
female suicide.
The Morrison government has set itself an ambitious target of working towards a zero suicide goal. Taking
specific action to prevent male suicide would go further than any other approach to achieving this goal. “We
know that men’s and women’s experiences of suicide are different. Male suicides are more often associated with
relationship problems, money issues, job loss and alcohol abuse, whereas female suicides are more likely to be
linked to mental illness and previous suicide attempts.
CALL FOR A NATIONAL PLAN
“We need a national plan to ensure that funding is specifically targeted at services designed with men in mind.
We also need more men to be part of the solution. “For too long, women have shouldered the burden of working to prevent male suicide. The time has come to give more men a hand to step up and get involved in male
suicide prevention.”
Last month, on World Suicide Prevention Day, AMHF published a report outlining the case for a National Male
Suicide Prevention strategy. The report highlights advice given to the Prime Minister by the National Suicide Prevention Adviser, Christine Morgan, which argued that men are one of the groups “known to be more vulnerable
to suicide and providing effective approaches to suicide prevention for them is a priority”.
A call to tackle male suicide has also been made by Suicide Prevention Australia (SPA), the national peak body for
the suicide prevention sector. In March this year, SPA asked the Government to adopt “a male suicide prevention
strategy as a core stream within the national suicide prevention strategy, with funding and accountability
attached to measures”.

